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The outdoor area is the perfect place to make a difference with the most important product
groups. After all, these are your identity groups. Still, outdoor areas tend to be overlooked when it
comes to shopping experience, so the turnover per square metre lags behind the rest of the store.
Thanks to the new concept‘a walk in the park] that is all in the past. The expression that something
is a‘walk in the park; means that it’s very easy. And that’s exactly what this concept is: simple and
memorable place where the customers can walk around like they're in a park, with routes marked
by trees that are easy to move.

Of course, the concept is made in such a way that it can stay outside all year long and still look
neat, and all this realised in such a way that the sustainable investment will be recovered in no
time, thanks to the significantly increased conversion.
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“A short return on investment is essential when developing the outdoor area”

By designing the outdoor area with various experience points instead of just a standard shelving
plan, you can surprise your customers every time they visit. You can be topical and flexible in these
places, and set yourself apart from other sectors, like nurseries and construction markets.

- Short return on investment

- Easy to maintain

- Sustainable materials

- Complete shopping experience
- Room to surprise and highlight
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